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Overview/Methodology

« Survey updated by Office of Graduate Education and OIR. OIR
administered online to all registered graduate students in Spring 2026.

« Survey included items used in the 2022 survey of graduate students, sans
COVID-related questions, along with some new content relevant to current
graduate students.

 Incentive was a chance to win one of ten Loyola sweatshirts.

« We collected 272 usable surveys for a response rate of 26%.
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Respondent Demographics

Gender Age Division
* Men: 22% « Mean: 31.6 * Humanities: 4%
« Women: 77% . Median: 27.9 * Natural Sciences: 6%
* Another Gender: 1% « Standard Deviation: 9.7 * Social Sclences: 28%
. Ranae: 20.7 — 73.0 . Edu_catlon: 42%

RacelEthn|C|ty 98 SR 1S + Business: 20%

Asian: 7% Location . . -
* Black or African American: 20% . |p.state: 81% ngheSt Partlcu_aa_tl_ng
. Hispanic: 9% . Outofstate: 19% Programs by Division
« Non-resident alien: 2% ' « Humanities: Theology (non-degree,
. : PBC, or MA), 3%

Two or more races: 4% SChOOI » Natural Sciences: Forensic Pattern
* Unknown: 2% - Loyola College of Arts and Analysis, 3%

White: 56% Sciences (LCAS): 38% + Social Sciences: Clinical

. School of Education (SOE): 42% Psychology (MS or PsyD), 12%

T e : o
. yFEII-tlme: 51% » Sellinger School of Business and :Endounc_ztelgl:é:g:lﬁﬂzgg:l:\ss%Ing
e Part-time: 49% Management (SSBM): 20% - Business: Professional's MBA, 16% 4
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Student Satisfaction



Likelihood to Choose Loyola Again

100% 9% |

80%

 Likelihood to enroll at Loyola if they “were to
choose over again” is higher among
students surveyed at this time compared to

60% g ]
the previous survey populations.

92%
40%

20% * 92% report that they would choose Loyola
again in 2026, while 91% and 86% reported

the same in 2022 and 2018, respectively.

0%
2018 2022 2026

m Definitely not OR Probably not
Hm Probably yes OR Definitely yes
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Overall Satistaction

100%

12% 7% « Satisfaction with their “entire graduate

80% experience at Loyola” is higher among

students surveyed at this time compared to
previous survey populations.

60%

40%

2 - 87% report being either Very or Generally
Satisfied in 2026, while 83% and 77%

2022 2026 reported the same in 2022 and 2018,
W Very Dissatisfied OR Generally Dissatisfied reSpeCtive|y.

Mixed: Somewhat Dissatisfied and Somewhat Satisfied

0%

B Generally Satisfied OR Very Satisfied
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Overall Satisfaction by School

100%

« Satisfaction with their “entire graduate
experience at Loyola” is highest among
Sellinger School of Business and
Management (SSBM) student respondents
compared to those from Loyola College of
Arts and Sciences (LCAS) or the School of
Education (SOE), which were similar.

80%

60%

40%

20%

0%

LCAS SOE SSBM
m Very Dissatisfied OR Generally Dissatisfied e 91% repOrt being either Very or Genera”y
Mixed: Somewhat Dissatisfied and Somewhat Satisfied SatiSﬁed in SSBM, Whlle 86% reported the
W Generally Satisfied OR Very Satisfied same in both LCAS and SOE
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Overall Satisfaction by Division

100% E3
(o]
14% 8% 94
80%
60%
I g

40% 86% 86%
20%
0%

Humanities Natural Social Education  Business
(n=9) Sciences  Sciences (n=93) (n=43)
(n=14) (n=62)

« Satisfaction with their “entire graduate
experience at Loyola” is further
differentiated by division for the Loyola
College of Arts and Sciences (LCAS).

« Sample sizes should be considered with
results.

W Very Dissatisfied OR Generally Dissatisfied
Mixed: Somewhat Dissatisfied and Somewhat Satisfied

B Generally Satisfied OR Very Satisfied
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Overall Satistaction by Enrollment Status

100%
88%
. 79% i//- « 88% of students are either Very
oo oo = or Generally Satisfied with their entire
1% graduate experience, in 2026.
60% « Trending up from previous
administrations (+9%)
40%
20% « 86% of full-time students are either Very or
Generally Satisfied with their entire
0% graduate experience, in 2026.
2018 5022 2026 « Trending up from previous

administrations (+15%) 10

——Full-time Part-time
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Overall Satisfaction by Gender

100%

80%

60%

40%

20%

0%

84%

89%
— * 89% of are either Very or Generally

8% >

79%

77%

o Satisfied with their entire graduate
experience, in 2026.

* Trending up from previous
administrations (+11%)

« 86% of Women are either Very or
Generally Satisfied with their entire
graduate experience, in 2026.

2018 2022 2026 * Trending up from previous

——\Women

administrations (+9%), but slowing »

Men
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Overall Satisfaction by Race/Ethnicity

(Very or Generally Satisfied)

105%

93%

92% M :

— —
—— & 89%
=
85% 78% /89% QX 88%
77% | e 81%
0,
76% 73% 7o
65%
45%
2018 2022 2026
Hispanic =—e=Asian Black or African American —e=\White =—e=Race and Ethnicity Unknown* —e=Two or more races* Non-resident alien*

« Sample sizes should be considered with results (3 groups with asterisks)

 Adjusted axis to spread sample for easier viewing "
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Overall Satisfaction by Race/Ethnicity

(Very or Generally Satisfied)

105%

93%
90% —

92%

pro— 89%
89%
85% 0 0
() 8% 88%
7%=
0 76%
76% 73%
65%
45%
2018 2022 2026
Hispanic —e—Asian Black or African American —e—\\Vhite

« Sample sizes should be considered with results (3 groups with asterisks removed)

 Adjusted axis to spread sample for easier viewing N
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Overall Satisfaction by Race/Ethnicity

(Very or Generally Satisfied)

100%

140/ 7% 7% -G{(;’/-
0 5% R 20% 20%
80% 10%
60%
100%
93% 89% 88%

40% 76% 80% 80%
20%

0%

Hispanic Asian Black or African White Race and Ethnicity Two or more races* Non-resident alien*
American Unknown*
B Generally Satisfied OR Very Satisfied Mixed: Somewhat Dissatisfied and Somewhat Satisfied m Very Dissatisfied OR Generally Dissatisfied

* denotes n < 7, sample sizes should be considered with results "
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Student Engagement, Connection,
and Belonging



Likelihood to Participate in Student Programs

Overall

m Unlikely (Extremely or Somewhat) B Likely (Somewhat or Extremely)

Social/networking programs w/ alumni/professionals in my field
Social/networking programs w/ other grad students
Opportunities for funding professional conferences
Cultural or diversity programming
Programs on financial literacy/money management
Community service
Grad student clubs/organizations
Loyola athletic events
Grad student retreats/spiritual programs
Family-oriented programs/events
University-owned Evergreen campus grad housing (if available)

16
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Likelihood to Participate in Student Programs

Loyola College of Arts and Sciences

m Unlikely (Extremely or Somewhat) m Likely (Somewhat or Extremely)

Social/networking programs w/ alumni/professionals in my field

Cultural or diversity programming
Social/networking programs w/ other grad students
Opportunities for funding professional conferences
Programs on financial literacy/money management

Grad student clubs/organizations

Community service
Grad student retreats/spiritual programs
Loyola athletic events
Family-oriented programs/events
University-owned Evergreen campus grad housing (if available)

17
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Likelihood to Participate in Student Programs

School of Education

m Unlikely (Extremely or Somewhat) m Likely (Somewhat or Extremely)

Social/networking programs w/ alumni/professionals in my field
Social/networking programs w/ other grad students
Programs on financial literacy/money management
Community service
Opportunities for funding professional conferences
Grad student clubs/organizations
Loyola athletic events
Cultural or diversity programming
Family-oriented programs/events
Grad student retreats/spiritual programs
University-owned Evergreen campus grad housing (if available)

18
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Likelihood to Participate in Student Programs

Sellinger School of Business and Management

m Unlikely (Extremely or Somewhat) m Likely (Somewhat or Extremely)

Social/networking programs w/ alumni/professionals in my field

Cultural or diversity programming
Social/networking programs w/ other grad students
Opportunities for funding professional conferences
Programs on financial literacy/money management

Grad student clubs/organizations

Community service
Grad student retreats/spiritual programs
Loyola athletic events
Family-oriented programs/events
University-owned Evergreen campus grad housing (if available)

19

LOYOLA MOVED #0 e MORE




Student Connection, Belonging, and Collaboration

Satisfaction Summary

G. Feeling that the environment is supportive and inclusive. 11% 45
C. Having a strong relationship with your department or program (faculty,
administrators, advisors).
A. Opportunities to connect with other students in your program, socially or for
networking.
H. Understanding and feeling connected to Loyola's Jesuit mission. 25%
I. Opportunities to collaborate with faculty on research projects, presentations,
and/or publications.
B. Being able to connect with other Loyola graduate students in general, socially
or for networking.

B Generally Satisfied OR Very Satisfied Mixed: Somewhat Dissatisfied and Somewhat Satisfied B Very Dissatisfied OR Generally Dissatisfied

20
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Student Connection, Belonging, and Collaboration

Priority Action Grid

low —— 5 Importance —___5 High

Needs Attention

C. Having a strong relationship with your department\\
or program (faculty, administrators, advisors).

F. Diversity within the graduate student body.
A. Opportunities to connect with other students in your program, \I

Success
G. Feeling that the

™~

'Y and inclusive.

T~nbp. Feeling of belo|
in my program.

environment is supportive

hging

socially or for networking.
I. Opportunities to collaborate with faculty on research projects,

presentations, and/or publications. .
B. Being able to connect with other Loyola graduate students in®
general, socially or for networking. ¢

/

H. Understanding and feeling connected to Loyola's Jesuit mission.

Low Priority

"E. Feeling of belonging
at Loyola.

Under Recognized

> High

Low >  Satisfaction

LOYOLA
@ \\\\\ UNIVERSITY MARYLAND

* Chart shows the
satisfaction and
importance ratings,
on a scale of 1-5

« Grid is demarcated by
the median values of
satisfaction ratings
(3.93) and importance
ratings (3.84).

* Range of satisfaction
ratings = 3.48 - 4.26

* Range of importance
ratings = 3.03 - 4.41

21
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Student Resources

Satisfaction Summary

A. Information about where to find what | need at the University 20%
H. Information about University-related events 23%

B. Help from the Writing Center 26%

E. Help from the Career Center 27%

C. Help with time management 27%

D. Help with stress management 29%

B Generally Satisfied OR Very Satisfied Mixed: Somewhat Dissatisfied and Somewhat Satisfied B Very Dissatisfied OR Generally Dissatisfied

22
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Student Resources

Priority Action Grid

 Chart shows the

Needs Attention Success satisfaction and
A. Information about . .
where to find what | |mp0rtance ratlngS,
’need at the University on a SCa|e Of 1 _5
# G. Library resources ¢ Grld IS demarcated by
| | the median values of
D. Help with stress management ¢ &E. Help from the Career Center . . .
#H. Information about Universfty- Sat|3faCt|0n ratlngS (385)

C. Help with time management ¢ related events

TR and importance ratings

Writing Center (329)
* Range of satisfaction
ratings = 3.76 - 4.08
* Range of importance
ratings = 2.69 - 4.13
* Green denotes “Needs
Attention”

F. Tutoring 4

Low Priority Under Recognized

low — 5 Importance —___5 High

Low >  Satisfaction > High

23

LOYOLA MOVED 70 be MORE




> Loyola Mission




Levels of “Understanding and Feeling
Connected to Loyola’s Jesuit Mission™

100%
30% * 69% of students are either
69% for this statement, in
b2% . 2026.
60% 56%
« Trending up from previous administrations
(+7%)
40% P —
37% 39%
20% = « 39% of students say either Extremely or
Very Important for this statement, in 2026.
0% « Trending up from previous administrations
(+14%)
2018 2022 2026

25
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Student and Faculty Relationship



Satisfaction with Faculty

Satisfaction Summary

Q2d. Accessibility of faculty. 94% 4%

Q2a. Quality of your academic program. 87% 9%

Q2c. Quality of instruction by faculty. 87% 10% “%%

N
K K

o

Q2b. Mentorship provided by faculty in your academic program. 86% 10% A

Q6c¢. Having a strong relationship with your department or program (faculty,

0 0 ()
administrators, advisors). 81% 14%  JEk4

Q2e. Quality of academic advising. 79% 15% 6%

Q6i. Opportunities to collaborate with faculty on research projects,
presentations, and/or publications.

65% 23% 12%

W Generally Satisfied OR Very Satisfied Mixed: Somewhat Dissatisfied and Somewhat Satisfied m Very Dissatisfied OR Generally Dissatisfied
27
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Satisfaction with Faculty

Overall: Priority Action Grid

« Chart shows the satisfaction ratings, on
a scale of 1-5, for each of 5 individual

Needs Attention Success attributes queried on the survey.

» Satisfaction ratings are plotted along with
the derived importance of each attribute
to students’ overall satisfaction with their
Loyola experience.

« Derived importance is the bivariate
correlation between each individual

Q2a. Quality of ypur
academic progra

=

Q6c. Having a strong relationship with your department¢

or program (faculty, administrators, advisors) #Q2c. Quality of attribute and the overall
Qoi. Opportunities to collaborate with facultyon ‘%W satisfaction rating )

research projects, presentations, and/or publications

provided by facully in « Grid is demarcated by the median values
2e. lit f d i dvisi ’ your acaaemic prqggram . . j
e Aually of scademicedvising of satisfaction ratings (4.30) and

# Q2d. Accessifity correlation coefficients (0.41).

Low — pervived Importance——s> High

e » Range of satisfaction ratings =
Low Priority Under Recognized 3.71-4.49
* Range of correlation coefficients =
0.23-0.53
Low >  satisfaction > High «  Green denotes “Needs Attention”

28
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Satisfaction with Faculty

Loyola College of Arts and Sciences: Priority Action Grid

« Chart shows the satisfaction ratings, on
a scale of 1-5, for each of 5 individual
Needs Attention Success attributes queried on the survey.
» Satisfaction ratings are plotted along with
_ o the derived importance of each attribute
Rar SR ar G SR to students’ overall satisfaction with their
Loyola experience.

-
=
I
® : . . L
§ Q2¢. Quality of Q2a. Quality of ypur . Derlvedl importance is the .blv.a.rlate
= instruction by faculty} , academic progran correlation between each individual
o "Q2b. Mentorship :
g’ Q6i. Opportunities to collaborate with faculty on provided by facultyin attrIbUte and the Overa”
; research projects, presentations, and/or publications ¢ your academic program satisfaction rating .
2 « Grid is demarcated by the median values
E Q2e. Quality of academic advising 4 of satisfaction ratingS (4 1 8) and
Q correlation coefficients (0.53).
T ® Q2d. Accessiblity « Range of satisfaction ratings =

. s 3.53 - 4.37
2 | Low Priority nder hecognizg . . _
3 » Range of correlation coefficients =

] 0.14-0.78
Low > satisfaction > High .« Green denotes “Needs Attention”

29
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Satisfaction with Faculty

School of Education: Priority Action Grid

« Chart shows the satisfaction ratings, on

a scale of 1-5, for each of 5 individual

Needs Attention $uccess attributes queried on the survey.
) » Satisfaction ratings are plotted along with
T the derived importance of each attribute
T , to students’ overall satisfaction with their

Q2a. Quality offyour .
o |academic proggam Loyola experience.
g Q2c. Quality qf » Derived importance is the bivariate
£ o nstruction bylfaculty correlation between each individual
(=] Q2d. Accegsiblity .
Qo Q2e. Quality of acad?mic advising ¢ of faculty attribute and the overall
g Q6i. Opportunities to collaborate with faculty on™ - satisfaction rating .
o research projects, presentations, and/or publications * ; — .
g Q6c. Having a strong relationship with your department ;lrilziggznés?; ILF])|ty * Grid is demarcated by the median values
E or program (faculty, administrators, advisors) R of satisfaction ratings (445) and
o BiEEE correlation coefficients (0.44).
T  Range of satisfaction ratings =
2 | Low Priority Unfer Recognizgd 3.94 - 4.62 . L
3 « Range of correlation coefficients =
] 0.35-0.64
Low > satisfaction > High .« Green denotes “Needs Attention” 30
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Satisfaction with Faculty

Sellinger School of Business & Management: Priority Action Grid

« Chart shows the satisfaction ratings, on
a scale of 1-5, for each of 5 individual

Needs Attention Success attributes queried on the survey.

» Satisfaction ratings are plotted along with
the derived importance of each attribute
to students’ overall satisfaction with their
Loyola experience.

« Derived importance is the bivariate
correlation between each individual
attribute and the overall
satisfaction rating.

Q6c. Having a strong relationship with your

Low — pervived Importance——s> High

department or program (faculty, administrators, advisors}‘ Q2c. Quality of ° Grld is demarcated by the median values
Q6i. Opportunities to collaborate with faculty on & . . . . .
research projects, presentations, and/or publications ’lnstruc’mon by faculty Of SatISf.aCtlon ralt”:]gs (407) and
Q2b. Mentorship provided by | % Q2a. Quality of you correlation coefficients (0.23).
SIS IEREG i calenle pom « Range of satisfaction ratings =
Lo Priority QZ2e. Quality of academic advising 4 Umier Recogniz Ld 359 - 448 . - _
G- Accessiity « Range of correlation coefficients =
of faculty 002 - 032
Low >  satisfaction > High «  Green denotes “Needs Attention”

31
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Graduate Learning Goals



To what extent has Loyola improved your...?

ability to access, analyze, and evaluate information effectively 19% 4%II%
comprehension of ethical principles and the use of ethics in your.. 19% 5%'2%
understanding of the value of individual differences 21% 4%%%

ability to work effectively in a diverse and changing world 23% 4%|I%
inclination to consider issues of justice when making decisionsin.. 22% 5%'%
ability to contribute to the broader community in which you live.. 21% 8% I1%
mastery of skills used by professionals in your field of study 25% 4%'1 %

tool set for continuing professional development 30% 5% b%

ability to disseminate and communicate information effectively 29% 5% I‘I%
ability to use interdisciplinary approaches to synthesize information 30% 6% |I%

B A Great Deal Somewhat A Little m Not at All 33

LOYOLA MOVED to be MORE
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> Advising




My advisor...

is accessible for in-person or virtual meetings 91% 4%

typically responds in a timely manner...

provides accurate information about academic policies... 8%

refers me to appropriate University resources... 13%

is a valuable resource as | consider professional or career opportunities AL 12%

| Strongly Agree OR Agree Neither Agree nor Disagree m Disagree OR Strongly Disagree

|50)(0) .\ MOVED to be MORE
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Commuting, Parking, & Shuttles



Commuting

 When asked, 63% of students reported
that they come to campus at least one
day per week.

» These reported one or more of the
following modes of transportation
(selected all that applied):

* 94% Driven by self

* 7% Walk
* 6% Driven by others (e.g.,
Uber/Lyft/taxi, carpool, or other ride-
share)
- 1% * 4% Public transportation
0 1 2 3 4 5

More than * 1% Other

5

37

LOYOLA MOVED zo be MORE

Q
'\\\\ UNIVERSITY MARYLAND




Parking

Of those 94% that reported “Driven by self” in previous slide, they reported:
» The following place where they park most of the time:

;0 I 0
5A)

Street parking Triangle lot (Cold Other Newman lot Satellite lot Butler lot
Spring Lane) (Cathedral, York
Road, FAC)

« How difficult it was to find parking on campus:

* 67% reported some level of difficulty
28%
18% 21%
o

Extremely easy  Moderatelyeasy Somewhateasy Neither easy nor Somewhat difficult Moderately Extremely difficult
difficult difficult
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Shuttles

Of those 94% that reported “Driven by self” in previous slide, they
reported: 74%

« How often do you use the Loyola University parking shuttle
service?
* Only 26% use it to some extent
» 74% reported “Never” using it

4% 4%
.

Always Most of the time Sometimes Never

« Of the 26% of students above:
« The majority, 46%, reported mixed satisfaction with the service

Very Dissatisfied Generally Dissatisfied Mixed: Somewhat Generally Satisfied Very Satisfied
Dissatisfied and 39
Somewhat Satisfied
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Commuting, Parking, & Shuttles

Qualitative Feedback

32% of students that provided qualitative feedback (in response to one or more related
questions in the survey) shared input about one or more aspects of commuting,
parking, or shuttles.

« Safety issues (e.g., Triangle lot’s entrance/exit has a blind turn into traffic and would benefit from
walkways/lighting/security or escorts-on-call for a safer walk; aggressive drivers vying for limited parking;
etc.)

+ Enforcingl/lncreasing (e.g., undergraduates parking in graduate-specific parking; expanding the gravel lot
next to the Triangle lot for increased parking; gated graduate-specific parking; allowing graduate students
from certain programs to park closer to their building; FAC gate left open and public vehicles park in
commuter spots; graduate student parking passes; etc.)

« Shuttle Consistency/Information (e.g., unreliable schedule; faster to walk than wait for a shuttle; drivers
turning away students; full shuttles, so must wait for next one; takes too long for graduate students that have

jobs/families)
» Cost/Time spent/Educational Impact/Anxiety — are other common themes 40
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> Financial Aid




How are they paying for their graduate
education at Loyola?

Loans (Federal) 38%
Employer reimbursement/contribution 33%
Savings 30%
Salary or wages from employment 22%
Credit card 22%
Family contribution 18%
Scholarship, Non-need-based, University or department 12%
Loans (Private) 10%
GA with tuition remission (GRC, Research, Teaching) 8%

Grant, University or department

Fellowship, University or departmental 5%

I No
=3

Scholarship, Need-based, University or department 4%

42

» Graph only shows options with 24%; respondents could choose all that applied

\JE.3
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Will the changes 1n federal loan options and limits impact
their ability to pay for their graduate education at Loyola?

27%

12%

No* Maybe Yes

« * denotes inclusion of spring 2026 graduates

« Changes, including the elimination of Graduate PLUS loans, start July 2026

43
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> Student Voices




Overall Experiences: Qualitative Feedback
. swength

Top Topic

Faculty “..professors seem genuinely interested in
student success and available for any student
needs.”

Resources “l appreciate the emails informing graduate
students of events that we are encouraged to
attend.”

Courses “..impressed by the level of feedback | receive on

(general) assignments and through my course overall”

Program “The...program has helped me grow in personal
and professional development.”

Cura “..helpful and understanding about my

personalis availability during my inconsistent work hours...”

» Top topics were coded/mentioned with the most frequency
« Example quotes representing a “strength” and “area of improvement” for each

LOYOLA
@ \\\\\ UNIVERSITY MARYLAND

Area for Improvement

“Check in on the professors...| had multiple classes
where | did not know my grade the entire semester
after turning in multiple assignments per week.”

“l would love to see accessibility opportunities...to
help with technology and textbook access.”

“take surveys for when classes should be offered”

“..program's leadership does make decisions that
feel unfair and unsubstantiated at times which can
create a climate of fear or uncertainty.”

“Same day assignments following [lectures] create
undue stress and late night (sic) evenings...”

45
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> Key Takeaways




Key Takeaways: Generally,. ..

Yok Aok « Satisfaction for our graduate students is high

‘//’ « We’'ve improved our graduate students’ satisfaction over time

<@/‘) * There are places we can target for improvement (e.g., Mission,

parking)

LOYOLA MOVED 70 be MORE

« We'll be using these data to inform next steps and would love to
hear your thoughts

47




Questions?

OIR’s Graduate Student Survey Website:

https://www.loyola.edu/department/institutional-research/surveys/grad-student-
survey.html

OIR’s Email:
survey@loyola.edu



Additional Slides

Additional detalls related to previous topics in main presentation

and

New topic, “Student Perceptions of Programs (Courses, Curriculum, and
Logistics” (slides #60-66)



Student Engagement, Connection, and
Belonging



Student Connection, Belonging, & Collaboration

Satisfaction Summary (5 responses)

G. Feeling that the environment is supportive and inclusive. 45% 41% 11% 2°I2%

D. Feeling of belonging in my program. 42% 40% 10% 7% II%

C. Having a strong relationship with your department or

[0) 0, 0, 0, 0,
program (faculty, administrators, advisors). Sl e L A'/"II %

E. Feeling of belonging at Loyola. 33% 42% 14% 7% ./o

A. Opportunities to connect with other students in your

. . 29% 44% 18% 7% IZ%
program, socially or for networking.

F. Diversity within the graduate student body. 28% 47% 17% 7% II%

H. Understanding and fe(—:I::inSii(:‘;r.mected to Loyola's Jesuit 4% 45% 25% 4%l%
I. Opportunities to collaborate with faculty on research
projects, presentations, and/or publications.

B. Being able to connect with other Loyola graduate

students in general, socially or for networking.

22% 43% 23% 9% l%

18% 35% 28% 16% I%

W Very Satisfied m Generally Satisfied Mixed: Somewhat Dissatisfied and Somewhat Satisfied = Generally Dissatisfied m Very Dissatisfied o1
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Student Connection, Belonging, & Collaboration

Priority

Action Grid

A

low ———5 Importance —___5 High

Needs Attention

C. Having a strong relationship with your department ~
or program (faculty, administrators, advisors).

F. Diversity within the graduate student body. ¢
. Opportunities to connect with other students in your program

socially or for networking.

I. Opportunities to collaborate with faculty on research projects,
presentations, and/or publications.
B. Being able to connect with other Loyola graduate students in®
general, socially or for networking. ¢

/

H. Understanding and feeling connected to Loyola's Jesuit mission.

*

Low Priority

Success
G. Feeling that the
environment is sup
\‘ and inclusive.
b T~bp. Feeling of belo
in my program.

E. Feeling of belonging
at Loyola.

Under Recognized

> High

Low >  Satisfaction

ortive

ging

LOYOLA

UNIVERSITY MARYLAND

Chart shows the satisfaction and
importance ratings, on a scale of 1-5
Grid is demarcated by the median
values of satisfaction ratings (3.93)
and importance ratings (3.84).

* Range of satisfaction ratings =

3.48 - 4.26
* Range of importance ratings =
3.03-4.41

Light Blue denotes possible areas for
improvement (Satisfaction <
Importance).
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Student Resources

Satisfaction Summary (5 responses)

G. Library resources 44% 18% 3‘%Il%

A. Information about wh(.are tg find what | need at the 45% 20% 4%I1%
University

E. Help from the Career Center 41% 27% 5% Il%

H. Information about University-related events 48% 23% 4%I1%

D. Help with stress management 40% 29% 7% Il%

C. Help with time management 42% 27% 6% Il%

B. Help from the Writing Center 47% 26% 4% Il%

F. Tutoring 43% 30% 5% Il%

B Very Satisfied Generally Satisfied Mixed: Somewhat Dissatisfied and Somewhat Satisfied Generally Dissatisfied M Very Dissatisfied 3
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Student Resources

Priority Action Grid

» Green denotes “Needs Attention”

« Light Blue denotes possible area for
improvement (Satisfaction <
Importance).

Low Priority Under Recognized

= Needs Attention Success ) )
.:‘Ii_:ﬂ A. Information about . Chart shows the satisfaction and
where 1o find what importance ratings, on a scale of 1-5
.meed at the University e .
* Grid is demarcated by the median
# G. Library resources values of satisfaction ratings (3.85)
: and importance ratings (3.29).
D. Help with stress management 4 &E. Help from the Career Center . . .
] #H. Information about * Range of satisfaction ratings =
E C. Help with time management4g  University-related events 3.76 - 4.08
) B. Help from the . : : —
S F. Tutoring ® | wwyiting Contor Range of importance ratings
= 269-4.13
2
S

Low >  Satisfaction > High 54
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> Jesuit Mission




Satisfaction with “Understanding and Feeling
Connected to Loyola’s Jesuit Mission™

o)
100%

 Satisfaction with “Understanding and feeling
80% . .

connected to Loyola’s Jesuit mission” is
higher among students surveyed at this

30% 265 25%
time compared to previous survey
populations.
62% 569 69%
* 69% report being either Very or Generally
Satisfied in 2026, while 56% and 62%
2018 2022 2026 reported the same in 2022 and 2018,

M Very Dissatisfied OR Generally Dissatisfied reSpeCtively.

Mixed: Somewhat Dissatisfied and Somewhat Satisfied

60%

40%

20%

0%

B Generally Satisfied OR Very Satisfied
56
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Student Relationship to Jesuit Mission

When asked about their experiences, 69% of students say that they are generally or very satisfied with their level of
“Understanding and feeling connected to Loyola’s Jesuit mission”.
+ Of the 69% of students above, they reported “a great deal” of improvement in the following areas:
* 76% Mastery of the skills used by professionals in your field of study
+ 82% Comprehension of ethical principles and use of ethics in your field of study
*  69% Understand of the value of individual differences
*  79% Ability to work effectively in a diverse and changing world

When rating importance, 35% of students say “Understanding and feeling connected to Loyola’s Jesuit mission”
has little or no importance.
« ...yet of the 35% of students above, they reported “a great deal” of improvement in the following areas:
*  63% Mastery of the skills used by professionals in your field of study
* 54% Comprehension of ethical principles and use of ethics in your field of study
+ 60% Understand of the value of individual differences
+ 56% Ability to work effectively in a diverse and changing world

57
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Student and Faculty Relationship



Overall Satisfaction with Faculty

Satisfaction Summary (5 responses)

1%

Q2d. Accessibility of faculty. 59% 35% 4%l

%

B

Q2a. Quality of your academic program. 57% 30% 9% 29

1%

Q2b. Mentorship provided by faculty in your academic program. 52% 33% 10% 3%

Q2e. Quality of academic advising. 49% 29% 15% 4% B2 %

%

mm

Q2c. Quality of instruction by faculty. 49% 38% 10% 29

6¢. Having a strong relationship with your department or
Q & & p Wity P 39% 41% 14% 4% B1%

program (faculty, administrators, advisors).

6i. Opportunities to collaborate with faculty on research projects,
Qo1 Opp . e prol 22% 43% 23% 9%
presentations, and/or publications.

-

W Very Satisfied Generally Satisfied Mixed: Somewhat Dissatisfied and Somewhat Satisfied Generally Dissatisfied B Very Dissatisfied

LOYOLA MOVED to be MORE
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Student Perceptions of Programs
Courses, Curriculum, and Logistics



Satisfaction with Programs

Satisfaction Summary

Q2f. Relevance of courses to your intended career. 92% 5% .

Q2j. Interactions with your specific program during the admissions process. 91% 6% El

o

Q2i. Clarity of information about academic expectations and timelines for
program completion.

0
X

88% %

Q2k. Interactions with the admissions office during the admissions process. 88% 8%

Q2I. The ease of registering for courses. 86% 12%

Q2h. Departmental or program orientation for new students. 84% 10% ¥4

Q2g. Availability of courses at the times you want them. 72% 22% 6%

B Generally Satisfied OR Very Satisfied Mixed: Somewhat Dissatisfied and Somewhat Satisfied B Very Dissatisfied OR Generally Dissatisfied

(=}]
-
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Satisfaction with Programs

Satisfaction Summary (5 responses)

Q2f. Relevance of courses to your intended career. 61% 31%

Q2j. Interactions with your specific program during the admissions

59% 32%
process.

Q2i. Clarity of information about academic expectations and

. . 56% 32%
timelines for program completion.

Q2k. Interactions with the admissions office during the admissions

5%1’2%
6% 2°/Il%

8% 2°/Il%

orocess. 55% 33% 8% 2°/IZ%
Q2I. The ease of registering for courses. 50% 35% 12% 29'1%
Q2h. Departmental or program orientation for new students. 50% 35% 10% 3% 3%
Q2g. Availability of courses at the times you want them. 39% 22% 4% I%
W Very Satisfied Generally Satisfied Mixed: Somewhat Dissatisfied and Somewhat Satisfied Generally Dissatisfied B Very Dissatisfied
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Satisfaction with Programs

Overall: Priority Action Grid

« Chart shows the satisfaction ratings,
on a scale of 1-5, for each of 5
individual attributes queried on the
survey.

« Satisfaction ratings are plotted along
with the derived importance of each
attribute to students’ overall
satisfaction with their Loyola
experience.

Q2f. Relevance of » Derived importance is the

courses to youyr bivariate correlation between

Q2i. Clarity of info about academic expecta’[ions,’’T”J[e“ded caregr each individual attribute and the

and timelines for program completion

Needs Attention Success

Low — > pervived Importance——> High

92h. Departmental o ”fg@gfg;;?gg};@“gffgu";;w%-rﬂ%tfﬂlm>r?f% overall satisfaction rating.
e e e e . \:rlogr?r;”dﬁ?:; 'c « Grid is demarcated by the median
Sjgilzrggidlzzzglth the admissions office during the the admissiorls values of satisfaction ratings (437)
P Q2l. The ease of rocess and correlation coefficients (0.26)
Low Priority registering for courses U ndt)ar ﬁecogniz pd . : ==
* Range of satisfaction ratings
=3.98-4.49
Low > Satisfaction > High « Range of correlation coefficients g3
=0.20-0.35
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Satisfaction with Programs

Loyola College of Arts and Sciences: Priority Action Grid

« Chart shows the satisfaction ratings,
on a scale of 1-5, for each of 5
individual attributes queried on the
survey.

« Satisfaction ratings are plotted along
with the derived importance of each
attribute to students’ overall

Needs Attention Success

Q2f. Relevance of satisfaction with their Loyola
courses to you experience.

intended caredr

» Derived importance is the

N _ _ o N ﬁﬁimﬁons bivariate correlation between
Q2i. Clarity of info about academic expectations and timelines for program completion 4 | | with your each individual attribute and the
Q2h. Departmental or program orientation for new students‘ *4 specific overall satisfaction rating.
o , program during » Grid is demarcated by the median
Q2g. Availability of courses at the times you want them # the admigsions . . .
Q2k. Interactions with the admissions office during the admissions process ¢ process values of satisfaction ratmgs (431 )

and correlation coefficients (0.24).
* Range of satisfaction ratings
=3.74-454
Low > Satisfaction > High  Range of correlation coefficients g4
=0.05-0.35

Low Priority Q2I. The ease of registering for courses ® |Under Recognized

Low — > pervived Importance——> High
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Satisfaction with Programs

School of Education: Priority Action Grid

« Chart shows the satisfaction ratings,
on a scale of 1-5, for each of 5
individual attributes queried on the
survey.

« Satisfaction ratings are plotted along
with the derived importance of each

Q2i. Clarity of info about academic expectations attribute to students’ overall

and timelines for program completion ' Q2f. Relevdnce of satisfaction with their Loyo|a

. courses to your .

‘Tntended cyreer experlenqe. ] )

» Derived importance is the
bivariate correlation between

Needs Attention $uccess

Q2k. Interactions with the admissions office during the admissions process ¢

Q2h. Departmental or program orientation for new students

Low — > pervived Importance——> High

Q2g. Availability of courses at the times you want them ¢ #Q2J- Interactions each individual attribute and the
with your sHecific overall satisfaction rating.
L program dufing «  Grid is demarcated by the median
Q2l. The ease of registering for courses the admissigns . . .
process values of satisfaction ratings (4.45)
o . and correlation coefficients (0.35).
Low Priority Ungler Recognized : : .
* Range of satisfaction ratings
=419 -4.57
Low > Satisfaction > High « Range of correlation coefficients g5
=0.29-0.48
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Satisfaction with Programs

Sellinger School of Business & Management: Priority Action Grid

« Chart shows the satisfaction ratings, on
a scale of 1-5, for each of 5 individual
attributes queried on the survey.

« Satisfaction ratings are plotted along
with the derived importance of each
attribute to students’ overall satisfaction
with their Loyola experience.

» Derived importance is the
bivariate correlation between

Needs Attention Success

Low — > pervived Importance——> High

gzgl{s Igreinega:;”f each individual attribute and the

CltZtgh- At\{ai'abi“tv of Cfiutf;es courses overall satisfaction rating.
at the times you want them Ly .

| - B | A ¢ «  Grid is demarcated by the median

Q2j. Interactions with your specific program during the admissions process ¢ 2+, Relttavance of values of satisfaction ratings (4.26) and
Q2i. Clarity of info about academic expectations and timelines for program completion —— g, COUI'ses to your ; e

Q2k. Interactions with the admissions office during the admissions process intended career correlation COfoICI?ntS (020) .

Qz2h. Departmental or program orientation for new students * Range of satisfaction ratlngs

Low Priority Under Recognized =398 —436

* Range of correlation coefficients
Low > Satisfaction > High =0.08-0.30
« Green denotes “Needs Attention”
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> Advising




My advisor...

(5 responses)

typically responds in a timely manner... 62% 29% 4% 3%1%
provides accurate information about academic policies... 62% 27% 8% 2°/IZ%
is accessible for in-person or virtual meetings 58% 33% 4% 4%I‘I %

refers me to appropriate University resources... 52% 28% 13% 6% N1%

i aluable resource as | consider professional or career
s aval . 'aerp ' 52% 25% 12% 8% I/o
opportunities

W Strongly Agree Agree Neither Agree nor Disagree Disagree  m Strongly Disagree

68
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