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	BUSINESS ADMINISTRATION - Marketing
(Class of 2025)

	Liberal Arts Core                                                                                 
	Semester Completed

	1. WR 100 Effective Writing 
	

	2. History 100 Level
	

	3. EN 101 The Art of Reading
	

	4. History 300 Level OR English 200 Level 
	

	5. Foreign Language Intermediate II Level (104 level)*
	

	6. EC 102 Microeconomic Principles
	

	7. EC 103 Macroeconomic Principles
	

	8. Fine Arts (AH110, AH111, DR250, DR251, DR252, MU201, MU203, MU204, PT270, or SA224)
	

	9. MA 151/251 Calculus
	

	10. Natural Science
	

	11. EC 220 Business Statistics or ST 210 Introduction to
Statistics
	

	12. PL 201 Foundations of Philosophy
	

	13. TH 201 Theology Matters
	

	14. PL 202 – 299 OR TH 202 – 299 
	

	15. Ethics: 

PL 300 – 319 (If student took TH 202 – 299 for #14)
TH 300 – 319 (If student took PL 202 – 299 for #14
	

	     Diversity Course**
	


*Students who place higher than the 104 level on Loyola’s foreign language placement exam may be exempt from the foreign language core requirement, pending confirmation from Loyola’s Modern Language department after a proctored on-site placement exam. Those students will need to complete 1 additional free elective in lieu of the foreign language core. 

**The Diversity course requirement may simultaneously fulfill a Core, Major, Minor or Elective requirement. The Diversity course may be taught in any discipline and will focus on domestic diversity, global diversity, or justice awareness. The Diversity course must be taken at Loyola. 

	Business Foundation
	Semester Completed

	16. AC 201 Financial Accounting (or BH 200)
	

	17. IS 251 Data Analytics & Information Systems (or BH 251)
	

	18. MG 201 Management (or BH 201)
	

	19. MK 240 Marketing (or BH 240)
	

	20. FI 320 Financial Management (or BH 320)
	

	21. OM 260 Supply Chain & Operations Management (or      BH 260)
	

	Marketing Major
	Semester Completed

	22. AC 202 Managerial Accounting
	

	23. LW 305 Legal Environment of Business (or BH 305)
	

	24. MK 346 Consumer Behavior
	

	25. MK 440 Selling Concepts & Strategies
	

	26. MK 441 Customer Research & Analytics 
	

	27. MK 442 Strategic Marketing 
	

	28. Choose One:  MK 349   MK 415   MK 444   MK 447   

MK 448     MK 449    MK 450   MK 451   MK 452   

MK 453     MK 499 
	

	29. Choose One:  MK 349   MK 415   MK 444   MK 447   

MK 448     MK 449    MK 450   MK 451   MK 452   

MK 453     MK 499
	

	30. Choose One:  MK 349   MK 415   MK 444   MK 447   

MK 448     MK 449    MK 450   MK 451   MK 452   

MK 453     MK 499    CM 355   CM 358   PY 201   

PY 222      SC 342      ST 465
	

	Electives
	Semester Completed

	31. Free Elective (Sellinger Scholars take BH 403)
	

	32. Free Elective
	

	33. Free Elective
	

	34. Free Elective
	

	35. Free Elective
	

	36. Free Elective
	

	37. Free Elective
	

	38. Free Elective
	

	39. Free Elective
	

	40. Free Elective
	


One of the following courses may be selected to fulfill a marketing elective:
CM 355 - Advertising Management

CM 358 - Social Media in Advertising and Public Relations

PY 201 - Social Psychology

PY 222 - Cognitive Psychology

SC 342 - Social Research Methods

ST 465 - Experimental Research Methods









The provision of this information is not to be regarded as a contract between the student and Loyola University.  The University reserves the right to change degree requirements, courses and any other provisions or requirements when such action will serve the interest of the University or its students.


