
Master of Arts
in Emerging Media

https://www.loyola.edu/academics/communication/graduate/


HOW TO APPLY?
  NEW STUDENTS ARE ACCEPTED IN FALL,                    

SPRING, AND SUMMER SEMESTERS.

FOR MORE INFORMATION, SCAN THE QR CODE OR VISIT:          
LOYOLA.EDU/ACADEMICS/COMMUNICATION/GRADUATE

Throughout my program, I've felt like 
the faculty were my teammates. They 
are collaborators and facilitators in my 
education rather than lecturers. There 
is genuine care for my success and 
well-being.

- Stephanie, '22

Master of Arts in Emerging Media
Current Loyola undergraduate students may apply for Loyola’s Master 
of Arts in Emerging Media, a graduate-level communication degree that 
prepares students to take on the evolving digital landscape of tomorrow.

Program Overview
•	 33 credits
•	 Full-time in 12-15 months

•	 100% online & asynchronous
•	 Part-time in 2-3 years

Fast Track to Success
Undergraduate students from any area of study may apply beginning in 
the spring semester of their junior year. Accepted students can then take 
one online graduate course in the final semester of their senior year. The 
course simultaneously counts as an undergraduate elective and a graduate 
requirement for the M.A. program. Seniors may also apply via the fast-
track application, which allows early acceptance to the program following 
successful bachelor's completion.

Guide your study by choosing an optional specialization:
•	 Content Development and Strategy
•	 Digital Culture

Double Greyhound Discount
The $60 application fee is waived for current undergraduate Loyola 
students. All undergraduate Loyola students are also eligible for a 15% 
Double Greyhound tuition discount for Loyola alumni.

410-617-5020  ·  GRADUATE@LOYOLA.EDU

Be More Than Just a Number
Class sizes are small and incorporate personalized 
interaction between students and faculty.

Expand Your Potential in Any Career
Our program prepares you to not only explore new 
media’s role in communication disciplines, including 
journalism, public relations, advertising, social media, 
and marketing, but also thrive in any field you work in—
from music, to healthcare, to the non-profit sector.
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